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Business to 
Candidates

You belong 
here if you 
hunger for 

more.
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technology 
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retailer

We create easy, fun, and 
exciting shopping 

experiences, and we need 
hungry people like you to 

achieve that goal every day.



Voice - Fuel your future. Discover you. 
Marketing Brand Voice: 

As a brand, we’re 

dedicated to customer 

service—to being a local, 

friendly neighbor who’ll 

go out of our way to make 
sure our customers can 

enjoy the freshest foods. 

Our voice helps deliver on 

that promise.

Employment Brand Voice: 

As a company, we’re dedicated to 

creating a place where our associates 

thrive and build careers around 

something that inspires them so they 

can inspire customers with delicious 

meals and fun, easy, exciting ways to 

shop and experience fresh flavors.  
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Employment Brand Voice Traits
WELCOMING
• Talk like a caring friend who wants 

to make your work easier, more fun 
and more inspiring.

AUTHENTIC
• Our words should feel natural and 

conversational, not corporate or 
stuffy. 

HONEST
• We build trust and develop through 

honest feedback and clear 
directions.

HYPERLOCAL
• Our team is our first community; 

we celebrate them and their wins 
first. 

APPRECIATIVE
• We begin & end conversations with 

thanks and gratitude toward the 
audience.

STRAIGHTFORWARD
• Communicate clearly and simply; if 

we have to include legal jargon, 
we’ll explain what it means.

INCLUSIVE
• We’re intentional in how we speak 

and write so everyone feels like 
they belong. 

HELPFUL
• Think associate-first: What can we 

do to make their lives easier or 
their work more inspired? 
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Collateral themes 
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The Words We Use 
• Singular

• Plural

• Group

• Why? These terms index higher with job seekers, and 
we want to be consistent from external to internal 
content. 
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Recruiting Card 
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Recruiting Posters to Job Specs
Grocery Associate

We are now hiring associates who are passionate about 
customer service who want to create an easy, friendly, and 
exciting shopping experience. We need people like you to make 
our stores a great place for your friends, family and neighbors to 
shop.

What does it take to be successful here? You are competitive. 
You love to learn new things. You love people. You want to be 
part of something bigger. Our company has opportunities that 
can fuel your future, spark your passion and ignite your potential. 
We are so much more than a grocery store and want to help you 
do what inspires you. When you join our team as a grocery 
associate you unlock the potential to become more than a clerk, 
allowing for growth into roles like cashier, delivery driver, 
department manager, barista and even roles in our warehouses, 
manufacturing plants and offices.

Whether you’re looking for your first part-time job, returning to 
work after some time off, or want a full-time career, our company 
has amazing job opportunities waiting for you.
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Recruiting Posters to Job Specs
Grocery Associate

Responsibilities
Every associate, in every store, every day, and in every way has 
the responsibility to create the best possible customer 
experience. Our customers are the reason we get to do what we 
do!

Qualifications
A positive attitude, ready to learn, and a focus on people.

Our local stores have opportunities in meat, floral, produce, 
customer service, bakery, deli, produce, Starbucks and 
others. Apply now and let us know where you can make a 
difference.
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Recruiting Collateral
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Fun, Easy, Friendly Recruiting Materials 
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Orientation & Training
Make the Easy Stuff Easy
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Making Training Fun Again - Orientation 
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Making Training Fun Again - Orientation
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Hourly Onboarding – Swag Bag 
UPC CIC DESCRIPTION PACK SIZE COST RETAIL CASE COST
2113025264 8010897 S SEL/REFRESHE SODA LEMON LIME 8 2 LT $0.69 $1.29 $5.52

2113026152 30020723 S SEL PAPER TOWEL THIRSTY STRONG 30 1 RL $1.07 $2.19 $32.10

2113029950 9050023 S SEL POPCORN EXTRA BUTTER 12 9.6 OZ $0.80 $2.49 $9.60

2113033121 21100014 S SEL BEANS GREEN CUT 24 14.5 OZ $0.50 $1.29 $12.00

2113033322 21150012 S SEL CORN WHOLE KERNEL 24 15.25 OZ $0.51 $1.29 $12.24

2113049341 28350285 S SEL PASTA SAUCE GARLIC BASIL 12 24 OZ $1.56 $2.49 $18.72

2113055799 1055454 S SEL GUMMI WORMS 8 8 OZ $0.74 $1.49 $5.92

7989340635 28200089 O ORGNC SPAGHETTI 20 16 OZ $0.93 $2.99 $18.60

68132983409 79020441 WITTEN BAG 1 EACH $0.01 $1.22 $0.01

VARIES VARIES OTHER BAGS 50 EACH $1.09-$2.00 $1.99-$2.99 VARIES

TOTAL $6.81-$8.81 $16.74-$19.73Employment Brand
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Hourly Onboarding - Perks
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Consistent Style, Messaging & Content 
• D2HR usage promotions
• Benefits & Retirement 

communications 
• Discover You, Your Health 

& Your Future
• All Policies
• Performance 

Management & Goal 
Setting
• Career Paths (OBW 2.0)
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Consistent Style, Messaging & Content 
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Recognition
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Recognize Associates, Repeat our Stories

Tweet photos 
with captions and 
tag banner social 
media accounts 
with associate 

high fives

Tell stories that 
recognize the cool 
things associates 

do and our 
company achieves 

(coffee story)

Share photos and 
quick videos of 

associates being 
recognized; tag 

banners

Share photos and 
quick videos of 

associates being 
recognized; tag 

banners

Collect best 
stories (measured 
by engagement) 

and repost as 
blogs on our web 
properties under 
“Who We Are”
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Storytelling Arc
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your 
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We’re a 
dynamic, 
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We create easy, fun, and 
exciting shopping 

experiences, and we need 
hungry people like you to 

achieve that goal every day.


